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different. Both phrases are by-
plays upon words. We can pro-
duce only for usc or in the ex-
pectation of usc, and we never
know whether or not we have
produced for profit until all the
returns are in.
Public Is Regulator

“All of us should recognize
that business is really controlled
by the public, because in the last
analysis  consumer determine
what they will buy and the prices
they will pd We, the consuming
public, determine the prices we

pay and in a free economy de-
termine them with reference to
a large number of factors which

include not only the present state
but also our
ars for the fu-
prices are never ab-
high or absolutely low
ces are relative. If the Gov
steps in and  fixes - a
may seem to
the seller, it is
actually regulating the freedom
of the buyer - the public. Goods
will flow freely and fully at the
fixed price only if it happens to
be the price that the public would
have paid anyway, if it wanted
to buy.

“I am not saying whether this
or that regulation is, in my judg-
ment, right or wrong. I only want
to point out that what is usually
called business regulation tends
to be consumer regulation and
since the consuming public by
buying or not buying is the ul-
timate regulator of business, the
nublic will in the end determine

w much and what kind of reg-
Jation it wants. It will eventu |
Aly force its government--no
matter how absolute the set-up
of that governmental power—to
bend to its will. T need only re-
mind- you that the dictatorships
abroad are spending vast sums
in trying to keep their peoples
convinced that the dictators are
superhuman and infallible. If 5
and when these peoples become \

hopes or our
ture. Thus,
solutely
Pri

be  regulating

1

unconvinced, the

tors will be displa

be possible to plan an cconomy, |

but it is impossible to plan a!

free people--and have them stay |

planned. |
“We, the public, T am con- |

vinced, are fair, but we can act |

only on the information’ that is|

given to us. Therefore, if busi-
ness desires a fair public judg-
ment, it must put enough facts
into the record to enable the
public to form such a judgment
As has often been said, business
must explain itself to the public. |
All Share in Business

“I believe that one of the great
K sponsibilities  of  business to
the public is to show what it
does  with, the money that is|
paid to it. We must aceept the |
fact that there is a public re- |

ponsibility in larger business |
?nhry\nvns which does not exist |
to the same extent in the small |

concern: where management and |
ownership are vested in the same |
people

“We have witnessed many |

gratifying social changes in the |
past decade. In keeping with this
trend, T am convinced that man-
agement today is imbued with
new and broader concepts of re-
sponsibility. It oan truthfully
be said that the business man of
the present day is not concerned
primarily and alone with obtain-
ing the greatest volume of pro

duction for the greatest gain, |
but also in the cconomie, social |

and spiritual betterment w)nvh\
'l acerue to all classes and all |
oups. ’Hns is u"

ich American industrialists hav(- |
me to accept it as a creed to |
e faithfully observed.

“How about the 1 spopsibility
of the public to business? In
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STOPS ITCHING
ATHLETE'S FOOT - ECZEMA
RING WORM - IMPETIGO |
POISON 1VY |
OR ANY SKIN FUNGUS
Prlce 89¢c at |
Cut Rate Drug
llll Sartopl, Torranos

e Help Better Your
Community by Trading
with the Independent
Merchants of TOR-
RANCE!

BUTTER

Solids . . . . Ib. 30c¢

Colorado Gold 1b. 3z¢
Challenge Ib. 33¢
Golden State 1b. 33¢

Knudsen and Danish Ib. 34c
D S S TN
EGGS

22
DEL MAR or FANCY NUT

Oleomargarine X 0%

PEACHES
2. o2, s 25

TOMATOES

Fresh Local Ranch
DOZ.

z Lge. No. 2!, cans zsc
e

i " CORN

@
RS
@ PEA s

Larie No. 2‘,/'i can

KINGGAN'S — Y,
39

9:
TOMATO SAUCE
4 cans 15¢

size

DEVILED
MEAT

'WILLAPOINT lgn:z. 259
OYSTERS 1:.‘02. lsc

CORN BEEF "

LIBBY'S

TOMATO JUICE

HOFFMAN'S CHOCOLATE

19
7¢

CHERRIES %, 29
A-1 Bisquit ¢
FLOUR g zs

SKIPPY — 16 oz. JARS

PEANUT BUTTER 20°

RANCHO Kol k. ¢
cans

SOUPS
EACH 6;/1

UNDERWOODS
in Qil—Mustard—Tomato Sauce
LN ROY

SARDINES
3BARS 17'

Packed

LUX TOILET

SOAP

| Carponmanl

NO MORE POTLUCK!
PLAN MEALS FOR PLEASURE!

@ Away with this helterskelter mealtime rush eating is FUN
if you take the time to prepare foods properly and use fine qual? iy
items from this list to aid you. Delectable meals are easy, and economi-
cal with CARSONMART!

CHECK THIS LIST FOR EXTRA §
) gallons

MILK 29

LIPTON’S TEA

SAVINGS!

FREE AIRPLANE with Purchase of
2 pkgs

wheates 2~ RX°
SOIL CFF 00

Qts. )
- VYs-gals. sl 00

‘] 1.
14-1b. Yellow Label z1c - SLIS
Y-1b. Yellow Label 40c | HERSHEY'S — 1 b,

1-Ib. Yellow Label

RINSO

SODAS or GRAHAM

79¢

19

14
For 25¢

COCOA .

HERSHEY
LARGE BARS

Large
Pkg

1-lb. - (4 Twang Pasleunze(l -Pint Jug
CRACKERS == 8 | i "Vilicar 1
.CHURCH'S Pinte l7° Pint cans
GRAPE JUICEM 32 (HPoLITE . XOF
AR R SRR D D, NORTHERN T

COFFEE SPECIALS

1-lb. bag

Chase & Sanborn 24

PACKAGE COFFEE

Hill’s Blue Ib. can 19c
M.JB. Jr. Ib. can 29¢

VACUUM PACK COFFEE
1-lb. can

TOWELS

ZEE

s 217"
16
OLD DUTCH

One-Two Cleaning Action!
1. Cuts grease quickly.

S & W Coffee 1 ¢ 2. Makes cleaning easier.
Hill Bros., Red Can zs "
Maxwell House ] 3 Cans for zo
FOLGER'S or M.J.B... 2-Ib. can 48¢c
SANKA 1-lb. can 30c
KAFFEE HAG 1-1b. can 29¢ D A S H

c c
PURITY 22 Giant 44

Pints 9c
ICECREAM ™ 3.

6 fiuid c
unces

UNION

FRENCH'S — 6 oz. JAR

Window Cleaneriﬁnf:;.s zgc
MUSTARD  7*
2 PKGS. ZIc

Roman MEAL L&°
‘,’c

BLUE RIBBON
10

Vanilla EXTRACT
18
10°

DIXIE
FRY

Large Pkg z ‘ ¢

dreft & T 23

IVORY BARS
Tsm. B° Ige

Large
Pkg.

2,17
CAMAY
E Y

P&G

, Small Bars Large Bars

for l 16.

STEERO
CUBES

DRANO

VI.TI

DOG CANDY

17°

Torrance
1929 Carson St.

® We Feature First
Quality Merchandise
with 1009 Money 'Back
Guarantee at No Extra
Cost!

TAWA PRODUCE No:

FANCY STRINGLESS — San Pedro Hills

Kentucky BEANS
6D

FRESH — LONG GREEN

CUCUMBERS j

ASPARAGUS _4'»

NEW SPUDS 7
ORANGES I’

GOLDEN RIPE — No. 1 Grade : !

BANANAS 'e

LEAN BABY BEEF

SHORTRIBS 10:

Slicel BACON 5 10

Lean St PORK 10
Baby Beef Hearxrts 12:

Pak LIVER 15
Hen TURKEYS 18
Pork SAUSAGE 20"
23

Yomge HENS
Baby Lamb LEGS 27| |
Fresh RABBITS 2°




